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Ah, the mobile or “handy” as the Germans call it. It's changing almost everything in the AV
industry.

Suddenly your “handy” gets brains and then the rest of us need to graduate to being smart
about mobility.

Let’s take an example of a museum. AV typically supplies a number of services to museums to
help museum visitors find their way around, learn about exhibits and learn by interacting with
information provided by the experts of the museum. From wayfinding, to displays, to interactive
touchscreen content, to PA systems to video security cameras...AV is embedded in almost
every museum.

So when a famous museum, The Victoria & Albert in London, executes an important study
about the impact of mobile technology on visitors...then the result should be of interest to those
of us selling AV technology to museums and other public-attracting organizations.
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Smartphone Museum/Gallery Activities

Took a photofvideo of artfobjects on, . I 53
Took a pholtohides fiends andior,, I 39%
Shared photosividess with, . ITEEGG—G——— 0
Visited a galleryimuseum website IEE—— .3 1%
Searched for info about aripaintings -EQ'E-’{._H}
Checked fordsitor info  INNIEINGG -fm'r:u-;
Shaned the axpenience via social media I 2 %
Devamboaded a gallery app N 11%
Flayed a game Il 6%
Cther W 4%
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http://www.vam.ac.uk/__data/assets/pdf_file/0009/231975/V-and-A-Mobile-Visitor-Survey-Report-FINAL-16-Jan-.pdf

